Course Title：International Business

Instructor: Xing Wei, Ph.D., Assistant Professor
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Instructor Affiliation: Business School/ Department of International Economy and Trade

Semester: Spring semester

Course Level: Graduate
Credit: 2

Course code：025401B03
Course Description (within 150 words)

This course is to help graduates learn international business theories, realize the differences between international and domestic business environments, understand the impact of national policies on trade and investment, and think about how strategies and management structures of international corporates adapt to the international business environment. The objective of this course is to improve students' professional qualities, develop students' critical thinking and problem-solving abilities, and cultivate students' global view.

Assessment
	Class Attendance
	15%

	Group Presentation
	30%

	Final Exam
	55%


Textbook:

Charles Hill and Thomas Hult: International Business, Beijing: China Renmin University Press, 11th edition, March 2019;

Xuejun Lin and Xia Liu: International Business, Beijing: Tsinghua University Press, second edition, January 2017.

Reference materials:

Weihan Wang, Jian Wang, et al.: International Business, Beijing: Machinery Industry Press, 4th edition, August 2022;

Yujun Han: International Business, Beijing: China Renmin University Press, 2nd edition, June 2017.

Syllabus：

Week 1: Economic Globalization 
This class introduces economic globalization and China's path to economic globalization.
Week 2: National Competition 
This class investigates the impact of national policies on international business, the soft and hard power of national competition and its sources, the evaluation and application of national competitiveness, the excuses and actions of trade protectionism, and the China-US trade frictions.
Week 3: International Economic Cooperation 
This class focuses on the theory of international economic cooperation, including types of international economic cooperation organizations, the concept and effect of customs union, and free trade zone theory.
Week 4: Regional Economic Cooperation Organization 
This class introduces the Belt and Road Initiative and other regional international economic cooperation organizations and international financial aid.
Week 5: International Trade Theory and Its Development 
This class investigates international trade theory and its new progress from the perspective of global value chain.
Week 6: China Import and Export Trade 
This class focuses on the current situation and development of China's commodity trade and China's service trade.
Week 7: Cross-border E-commerce and Global Digital Trade 
This class introduces the current situation and development of China’s cross-border e-commerce and digital trade.
Week 8: International Monetary System 
This class investigates international monetary system and RMB internationalization.
Week 9: International Capital Market 
This class focuses on the current situation, advantages, disadvantages and problems of the international capital market, and how to build China's international capital market.
Week 10: International Investment 
This class introduces basic knowledge of international investment, theories and development trends of international investment, current situation and development of China's overseas investment.
Week 11: International Business Strategy 
This class investigates international corporate strategy, organizational structure of international enterprises, and models of international corporate internationalization strategy.
Week 12: International Business Marketing Management 
This class focuses on international business marketing theories, strategies, and cases.
Week 13: Cross-cultural Management 
This class introduces theories, strategies and cases of cross-cultural management of international corporate.
Week 14: International Business Risks 
This class investigates political risks, financial risks, legal risks, and cultural and religious risks in international business operations.
Week 15: International Business Ethics and Social Responsibility 
This class focuses on strategies and cases of international business ethics and social responsibility.
Week 16: Global Value Chain Management
This class introduces global value chain and vertical division of labor, the position of China's manufacturing industry in the global value chain, and its development strategy.
